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ABSTRACT

In today's evolving business landscape, fostering positive employee relationships is
crucial for a company's success. As societal emphasis on quality of life and corporate
responsibility grows, companies are investing in corporate social responsibility. For
effective corporate social responsibility implementation, employee engagement is
necessary. When employees perceive organizational support and feel valued, they
develop organizational identification, and enhance their perception of corporate social
responsibility. The increased identification and the perception ultimately lead to higher
organizational citizenship behavior.

As there is little research in the domestic context examines how employees perceive
corporate social responsibility, this study investigates the relationships between perceived
organizational support, organizational identification, employees' perception of corporate
social responsibility, and organizational citizenship behavior. It also examines the
mediating effect of organizational identification and employees' perception of corporate
social responsibility in the relationship between perceived organizational support and
organizational citizenship behavior.

This study took full-time employees in various industries as the research object, and
collected a total of 285 valid questionnaires were completed. The results of this study are
as following: (1) Perceived organizational support significantly impacts organizational
citizenship behavior. (2) Organizational identification significantly impacts
organizational citizenship behavior. (3) Organizational identification has a complete
mediating effect between perceived organizational support and organizational citizenship
behavior. (4) Employees' perception of corporate social responsibility significantly
impacts organizational citizenship behavior. (5) Employees' perception of corporate
social responsibility has a partial mediating effect between perceived organizational

support and organizational citizenship behavior.

Keywords: Perceived Organizational Support, Organizational Identification, Employees’
Perception of Corporate Social Responsibility, Organizational Citizenship Behavior
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